The Power of Leverage

Paul Zane Pilzer in his book “The Wellness Revolution” predicted that by the year 2010, Americans would spend U$1 Trillion in pursuit of health and anti-ageing. History has proven him to be right!!
We have decided to pursue “The Wellness Opportunity” and in so doing have aligned ourselves with Alticor who have also chosen this path. Alticor sources the product line and we develop the market. Our philosophical approach to wellness says: “To stay alive we need to EAT, BREATHE and DRINK.”
Everyone agrees that these three essentials to life are now only available to us in an altered, polluted form. Further, in pursuit of wellness, not only do we rely on the “3 essentials” but also on regular exercise, stress management, and control of UV“A” sunlight. In the world in which we live, it is naive to assume that wellness can be achieved without assistance. To these ends we have access to a very exciting range of exclusive products.

1. Nutrilite is the only nutritional brand in the world that grows, harvests and processes plants from their own organic farms. Nutrilite (marketed as Nutriway® in Australia) is the world’s leading global brand of vitamins, minerals and dietary supplements. (Euromonitor Survey)
2. eSpring is the world’s #1 selling in-home water purification system and delivers ‘the world’s best source of water for only 7c per litre.

3. Atmosphere units remove 99.99% of airborne particulate matter using similar technology as is used in operating theatres (HEPA-type). Clean Air Delivery Rate is double the industry standard and an excellent feature is that the unit is silent. CSIRO reports that air pollution indoors is 10 times greater than outdoors. It is estimated that we spend 80% of our time indoors. No wonder asthma increased 300% in the past 15 years. 
4. Artistry ranks in the top 5 prestige skin care and cosmetic brands in the world. ARTISTRY® is about science-based beauty. Many of their scientists regularly deliver scientific papers to highly regarded associations such as the American Academy of Dermatology. 
5. Healthpointe2.0 evolved out of a partnership with the Lindora Medical Clinic. This clinic offers a medically developed weight loss/wellness programme that has been refined over the past 30 years from experience obtained from more than 10 million patient consultations.
It is a medically safe programme which produces rapid weight loss without the use of drugs or gimmicks. Normal food in normal portions, between meal snacks, Nutriway supplements, filtered water, moderate exercise and mental management techniques are the components of this amazing, easy to follow, education and lifestyle change programme.
More than 60% of Australians are overweight. Childhood obesity is reaching epidemic proportions, Adult Onset Diabetes (Type 2) number 1 million in Australia with an estimated 2 million falling into the “pre-diabetic” phase. Cancer is linked to obesity as is heart disease and stroke.
The world is searching for a safe reliable way to manage these debilitating conditions. To do this requires more than just weight loss, it requires a complete approach to long term lifestyle change.

7.
XS Energy Drink is exclusively available through Amway. XS Energy is a refreshing, healthier alternative to the sugar-laden energy drinks in the market place. With no sugar, no aspartame, no phosphoric acid and added vitamin B it’s also a better option than most soft drinks.
Our objective is find people interested in capitalizing on the “wellness opportunity” This includes a wide range of practitioners and individuals. It is our belief that there are a few people in Australia who have a wide sphere of influence with the right mix of potential business partners. We have learnt that it is easier to find one who can lead us to 100 than it is to find 100.

Our purpose is to demonstrate the financial advantage to an individual who is willing to lead us to these collective groups.

Let us take, for example, “Personal Trainers” as a group. We believe they are perfect for promoting our package.

1. Most people who register with a Personal Trainer (PT) do so because they wish to lose weight. Healthpointe is a perfect adjunct to the exercise programme which a PT would supervise. The rapid weight loss builds belief in the trainer and promotes a long term relationship with that PT. This long term supervision is vital to long term weight loss. Lindora’s clinic-based program showed an 82% long term weight loss (2 years) for those who remain in some sort of contact with the clinic. So for us to have similar results, it is critical that we build in a long term support structure for Healthpointe graduates (whom we call the “Lean Team”) PTs are a perfect fit.

2. Healthpointe is profitable. Refer spread sheet on developing 5 new clients a month. The income can be as high as $3,500 a month after 1 year.

For those who chose to “Network Healthpointe” and personally recruit new clients each month, but actively pursue leads from the current clients, the income in the first year can be as high as $7,000 per month (refer “Networking Healthpointe”).

3. Weight Loss is an entry point into wellness. The great unwritten rule of marketing is that “Ït is easier to sell a second product to a happy client than it is to develop a new client”. Waiting in the aisles is access to water filtration, air purification, anti-ageing specialist skincare and many more to come.

What is in it for the one or two people that have influence with the right group of wellness practitioners and persuade them to take up our model of wellness? It would obviously depend on how many created how much turnover.
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